Srand
guldelines

Federation Internationale de Motocyclisme
Visual identity




8]

Introduction

Who is FIM?
Ways of operating

Brand Assets

Logo
Color
Typography

BRAND GUIDELINES —iIM

Content

2



Introduction

Ol Introduction C—







BRAND GUIDELINES —iIM

Who is FIM?

The International Federation of Motarcycling (FIM)

has decided to update its visual identity in 2024, coinciding

with its 120th anniversary. This refreshed visual identity not only
signifies FIM's commitment to maintaining its pivotal role

In the world of motorcycling but also serves as a means

to convey Its values and its strategic plans.

As an institution dedicated to the well-being and

safety of its members, partners, athletes and enthusiasts,
FIM continuously adapts to the evolving landscape

of the motorcycling industry.

It firmly looks ahead to the future with a strong sense
of professionalism, unwavering dedication, and an enduring

passion for all aspects related to motorcycling.
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The new FIM logo assumes a pivotal role in breathing

life Into the updated identity, encapsulating the core values
and attributes of FIM.

ts
Authoritative
Confident / Bold
Solid / Reliable
Dynamic / Efficient

The simplicity of the design allows it to be present

and reproduced on every touchpoint.
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Wordmark

The wordmark Is the primary element

of the new identity.
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Wordmark size

Wordmark 100%

The wordmark can be used In all sizes above 12 mm.

Under 12 mm, the characters readability Is altered.

A reduced size wordmark version exists for very small

purposes. Ask your marketing@fim.ch for this specific file.

100 mm
Minimum size : 12 mm
Logo reduction : 6 mm
~iIM =M
I mm b mm
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Logo lock-up

The FIM wordmark is accompanied by a descriptor that reinforces FEDERATION INTERNATIONALE
and explains the FIM acronym’s significance. Its usage is particularly DE MOTOCYCLISME

relevant in non-motorcycling contexts where brand recognition
IS crucial.

However, during racing events, such as podium presentations, where
the brand engages with the general public and partners, the descriptor

can be employed If necessary.

The descriptor, "Federation Internationale de Motocyclisme,”

IS presented in two lines below the FIM logo wordmark.

FEDERATION INTERNATIONALE
DE MOTOCYCLISME

02 Brand Assets - Logotype
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Logo lock-up composition

Logo lock-up / 2 lines .

The distance between the wordmark and the descriptor
Is defined by 2 X.

- The descriptor should be kept in its logo =
form and not re-written. N
- The distance between the logo and .
the descriptor should not be changed. /e X
FEDERATION INTERNATIONALE
DE MOTOCYCLISME

02 Brand Assets - Logotype |2



Logo lock-up size

The logo-lock-up version can be used in all sizes above 17 mm
Under I7 mm, the characters readability Is altered.

- 17 mm is based on optimal printing situation (coated paper).

- 0On uncoated paper, we recommend using the logo at 20 mm.

For readability purposes in very small sizes, a three
line logo lock-up has been created.

- Below 10 mm: the descriptor should be removed

Logo lock-up / 2 lines 100%

BRAND GUIDELINES

FEDERATION INTERNATIONALE
DE MOTOCYCLISME

Minimum size: 17 mm

100 mm

Three line logo lock-up: 16 mm

Minimum size : 10 mm

FEDERATION ~—

+IM =M

INTERNATIONALE Y |
DE MOTOCYCLISME

16 mm 10 mm
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Logo colors

The wordmark and logo lock-up are used in the main FIM colors:

FIM Blue : positive and negative

Black & White : positive and negative

FEDERATION INTERNATIONALE
DE MOTOCYCLISME

FEDERATION INTERNATIONALE
DE MOTOCYCLISME

BRAND GUIDELINES

FEDERATION INTERNATIONALE
DE MOTOCYCLISME

FEDERATION INTERNATIONALE
DE MOTOCYCLISME
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Safety zone

The protective area defines the minimum clearance surrounding
the logo or symbol within which no elements, such as typography,

graphics, or margins, should encroach.

Wordmark & logo lock-up

Logo reduction

FEDERATION INTERNATIONALE
DE MOTOCYCLISME

+IM

FEDERATION
INTERNATIONALE
DE MOTOCYCLISME

02 Brand Assets - Logotype
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DON'T - logo uses

M= IM EIM =m =

Vertical Change the spacing Move the Speed-Lines Move characters Stretch / distort Extend the Speed-Lines Change the logo color

T

_— IM —_— _- _—
—_ ._ _ —_
o FEDERATION ol ol

FEDERATION INTERNATIONALE FEDERATION INTERNATIONALE FEDERATION INTERNATIONALE FEDERATION INTERNATIONALE FEDERATION INTERNATIONALE
DE MOTOCYCLISME DE MOTOCYCLISME DE MOTOCYCLISME pEMorocveLismE e DE MOTOCYCLISME DE MOTOCYCLISME
DE MOTOCYCLISME
Vertical logo over descriptor Align descriptor left Separate both elements Reduce descriptor size Modify word sizes Center descriptor Modify leading

" "
- EEEEE— " " EEEEE—
[ " " [
FEDERATION INTERNATIONALE FEDERATION INTERNATIONALE FENERATION INTERNAT/GNALE FEDERATION INTERNATIONALE FEDERATION INTERNATIONALE FEDERATION INTERNATIONALE
DE MOTOCYCLISME E JE MOTI<YCLISME DE MOTOCYCLISME DE MOTOCYCLISME DE MOTOCYCLISME
Create new color combinations Logo placed on a vibrant Creat outline around the logo Insert a visual into the logo Secondary color Secondary color Secondary color combination

background

02 Brand Assets - Logotype 16



Y/

BRAND GUIDELINES —iIM

Colors
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Colors

The FIM color palette Is made of two primary colors
(FIM blue and white) and of U secondary colors allowing

for visual consistency, design flexibility and memorability.

A silver tone, only to be printed as a metallic pantone,
IS there to bring elegance and sophistication for high-end

pleces of communication and special occasions.

FIM Blue

Pantone 286C
C100 M80 YO KiI2
RO GUY BI6Y
RAL 5002
# 0031A7

BRAND GUIDELINES

White

02 Brand Assets - Colors
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Default font

For internal and special documents (PPT documents, contracts/
rules...). where no "Vogie" licence is available, please use Arial.

BoBb Bb

Neque porro quisquam
est qui dolorem ipsum quia
dolor sit amet.
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Logo size

- The dynamic nature of the FIM logo naturally positions it in the top

right-hand corner, within the defined grid margins.

- The logo's size in a piece of communication can be determined
either by a margin width or by a column width.

- The size of the logo can also be determined by the background grid

and placed on a half-column to get an intermediate size.

03 Graphic system - Logotype 27 —




Logo placement

On most formats the logo is placed on the top right hand-side,

within the grid margins. When needed, the logo can be placed at

different predefined grid heights, always on the right hand-side.

03 Graphic system - Logotype 23




Logo placement

FEDERATIGN INTERNATIONALE
DE MOTOCYCLISME

M. Receiver Ipsum Sitamet
Av. Lorem 123
4321 - Ciutate

The FIM logo can be placed in the top left corner (letterhead, moleskin s

cover for example), however, to enhance the dynamic nature of

M. Receiver

o . . . . Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis quis ligula ut tellus porttitor ultricies. Sed cursus, nulla
t h e | O gO . t h e p re fe r re d p O S | t | O n | S | n t h e tO p r | g ht O r b O tt O m r | g h t . ut semper porttitor, ipsum tortor fermentum odio, a faucibus libero metus vel purus. Nam mattis mauris vitae massa
auctor, quis feugiat diam eleifend. Cras rutrum suscipit mattis. Vestibulum nec aliquam lectus. Lorem ipsum dolor sit
amet, consectetur adipiscing elit. Quisque hendrerit aliquet pretium. Mauris vitae mattis dui. Nulla quis ultricies nulla

Nunc dapibus id metus at dapibus. In mollis semper massa. nec mollis justo convallis a. Nam ligula diam, euismod et

ante id, tincidunt aliquet elit. Duis facilisis mi ac orci canvallis finibus. Quisque lacinia nibh at lacus luctus vestibulum

Fusce congue auctor accumsan. Praesent gravida malesuada ante, non dapibus arcu iaculis a. Morbi nec eleifend
ligula, ac varius metus. Cras lectus lacus, lobortis vitae tincidunt vitae, fringilla eget est. Duis condimentum felis ac
lorem aliquet accumsan sed sit amet eros. Aenean venenatis lorem lacinia maximus molestie. Sed ultrices sed urna
scelerisque tempor. Curabitur vulputate mollis dolor a faucibus. Donec nec luctus odio, vitae fringilla magna. Sus-
pendisse faucibus erat nulla, vel pretium felis egestas quis. Vestibulum ante ipsum primis in faucibus orci luctus et
ultrices posuere cubilia curae;

Mauris tincidunt turpis sed congue rhoncus. Sed tincidunt ipsum et sem congue semper. Donec sed tempor velit, in
gravida nisi. Nullam varius tristique quam, at pellentesque nibh tempus ac. Sed vestibulum erat ut dignissim viverra

Nulla pretium lacinia mi vitae vehicula.

Cras volutpat ante in convallis viverra
praesent gravida malesuada ante,

Laurent Ipsum

Route de Suisse Il | 1295 Mies | Switzerland
T +41 22 950 9500
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Centred logo

In certain instances, placing the logo in the top right corner or
the left-hand side may not be feasible. In such cases, centering
the logo within the format width is an option, but it requires
meticulous consideration and alignment. By using the width given

by the FIM letters to centre the logo it will seem accurate optically.

See examples on the right for guidance.

Centered on FIM letters (without Speed-Lines). Centered on FIM logo (with Speed-Lines).
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DON'T - Logo placement

P
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Contacts

If you have any questions or need specific files,
please contact: marketing@fim.ch
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— Ride with us



